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Selling Without Scarcity - Enrollment Emails With Integrity

You don'’t need to trigger fear to sell. Learn how to write enrollment emails that honor your
values and drive revenue.

Direct Offer Content

Step 1: What is your direct offer?

Your signature service? A course? A workshop? A mindset shift? A free challenge?

Write it down so every email ties back to it.

Step 2: The Psychology of Enrollment Emails

Each email follows this trust-based sequence: Connection — Permission —
Resonance — Invitation

You’re not just sending emails. You’re leading people through a deeply human
experience of being seen, feeling safe, and stepping into something aligned.

Phase Purpose What to Emphasize

1 Connection Build trust by showing shared values and
humanity | Purpose, vulnerability, origin
story, the “why” behind your work |

2 Permission Normalize timing, readiness, and free will | Readiness,
safety, “you’re allowed to say no or not yet” I

3 Resonance Offer a picture of how your work feels/works | Beliefs,
client experiences, aligned process I

4 Invitation Extend a soft, clear offer | Clear CTA, no pressure, natural
next step
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This helps people feel seen, safe, and excited to say yes on their own terms.
STEP 3: Your 4-Email Topics for the Month

Each email draws from your lived experience and positions your work through
story, integrity, and resonance.

Week Topic Focus
1  Why I created this offer in the first place Purpose + authenticity
2 What readiness looks like in my world Alignment + timing

3 How I help people make empowered decisions Clarity + permission

4 What it feels like to join / work with me Transparency + trust

STEP 3A: Email Template (Use This Each Week)

Your story goes in the middle. Everything else can stay the same structure — this
keeps your writing flow simple and powerful.
Story-Driven Email Template

Subject Line: [Short, curiosity-driven title based on your story]

Examples: “Why I built this offer...” / “She didn’t think she was ready...” | “This
is how we decide if it’s a fit”
Hi {First Name},

[Start with a moment — a story, thought, or memory that speaks to this week’s
theme.]
[Be specific, sensory, real. Bring us into the scene.]|
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That moment reminded me why I do this work.

It’s also what inspired me to create [insert your offer or the kind of work you do].

Here’s what I’ve learned:
[Drop in your insight or belief — the thing that makes your way different.]

When I invite people into this work, I’'m not looking for anyone and everyone.

I’m looking for resonance, timing, and clients who want to have more [emotional
result].

Because when someone joins from that place — they are unstoppable.

Talk soon,
[ Your Name)]

Step 4 CTA - What do you want people to do next?

Soft Link to the Offer

e  PS. If this sounds like something you want to explore, you can learn more
here [insert link].

e PS.You’re invited — only if it feels like the right fit, in the right time.

e PS.I'dlove to walk you through how this could look for you — just reply or
click here [insert link].

e P.S. Ready to take the next step? No rush, no pressure. Here's where you can
learn more: [link].

Invitation to Connect (Reply-Based)

e PS. Hitreply if you have questions or just want to talk through whether this
is right for you.

e PS.I'malways happy to chat — no pressure, just clarity.
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e PS. Curious but not sure yet? Let’s talk it through together.
e PS.I'dlove to know what part of this spoke to you.

Sample Email

Theme: Why I Created This Offer
Subject Line: Why I built this offer (and why it almost didn’t happen)

Hi {First Name},

It started as an idea I couldn’t let go of. You know, one of those soft, persistent
ones that won’t leave you alone?

I was sitting in Bali, watching the light shift across the rice fields, breathing a little
deeper than usual, and the idea floated in:

What if I could bring founders and leaders here, so they could exhale like this?

What if they could get out of launch mode, out of delivery mode, and actually be
with their body of work again?

That moment among the rice fields reminded me why I do this work. And it’s what
inspired my March 2027 retreat called Bali Soulshine.

This retreat isn’t a mastermind. It’s not a marketing event or a place to go deep into
strategy.

It’s a full-body return to your message — to what you’re here to say next to the
people you are meant to serve.

To listen. To remember.
And, to rebuild messaging for your next identity and phase of growth.

Here’s what I’ve learned: When I offer to work with you in a way that is rooted
in truth, it doesn’t need a hard sell.

It just needs an honest invitation that resonates with your soul.
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Because when you say yes to Bali Soulshine from THAT place?
Everything shifts.

If your shoulders dropped even a little while reading this, it’s probably time to join
us in Bali. You can read more about our March 2027 Bali Soulshine retreat, here.

Talk soon,
Shannon
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https://docs.google.com/document/d/1n1R21rmMcb1yucnLevSSMCuF744OOH9k9Hb5sBrFAxI/edit?tab=t.0#heading=h.czeqareri8ve

